


Kairos (καιρός) is an Ancient Greek word meaning 
the right, critical, or opportune moment.

An agency born 
from creators 
for brands





At Kairos Media we take a unique approach to our influencer 
campaigns. Rather than selecting influencers based purely on 
stats and demographics (the numbers), we adopt a creative-led 
approach to every campaign.

Using social listening and insights we identify the perfect 
strategy to meet an objective and develop creative concepts 
that align with this. Influencer selection is only conducted after 
the creative to ensure that the content is authentic to both to 
the brand and the channels distributed on - consistently driving 
higher engagement and ROI.

Our goal is to deliver more than just an advert via influencers, 
but a truly engaging story that audiences can empathize with.



Over the past four years, Kairos Media has stored campaign data from 
over 50,000 influencers; including CPC, CPM, CPA, CTR, post time, 
engagements and impressions. 

We know the perfect influencers and the not-so-perfect.

We know which ones deliver an ROI and which ones don’t.

Using our bespoke analytics software: Kairos InsightsTM,we are able 
to assess influencer audience quality, engagement and brand-fit, but 
also provide unique insight for our clients based on:

● Real vs. Fake Follower Analysis
● Audience Demographic Information
● Verified Reach
● Influencer Brand Sentiment
● Audience Trust score





Opportunity
Successfully release the mobile game Frozen Adventures in the US and 
leverage the hype around the theatrical release of the movie’s sequel 
Frozen II along with the Christmas buzz by collaborating with influencers.

Objective
Building excitement by engaging audiences with influencers that lead to 
installations.

Audience
Women ages 20-45 in the US

KPIs
Primary:
Installs (CPI)

Secondary:
Awareness (CPM)





Millennials want to be entertained and brands that enlist digital 
personalities who are authentic, relatable and entertain are able to 
build awareness to a wider audience. They also want to be a part of 
something and influencers and they enjoy seeing the stories unfold 
especially with family influencers. It makes for wholesome content 
that leaves the viewer with a warm feeling hence, why people love to 
watch and follow the brands they recommend.



We will position the influencers to go head-to-head with their 
sibling/friends to see who can complete the rounds with the least 
amount of goes. 

We also encourage them to sing their favourite songs from the first 
Frozen movie (no matter how bad they are!) and it will be posted to 
their YouTube channel.

To further enable players to continue on with the game and progress, 
we propose a series of influencer-led activations and an Advent 
Calendar Sweepstakes where 25 influencers will do a small giveaway 
to their followers on Instagram and Twitter.



Your campaign will be split into three phases.





CONCEPT:
Our carefully selected influencers will be sent to Iceland along with 
their sibling/friend and embark on their own frozen adventure together 
as they play the game! 

They have the opportunity to explore the beautiful scenery reminiscent 
to the movie’s world and document their adventures as they unfold 
whilst playing the game together. 

It will display how the game is an opportunity for you to unwind, relax 
and how you can customise Arendelle for example; inside their 
luxurious igloo or in between transit to see the reindeer.

EXECUTION:
The selected influencers will create an integrated YouTube video 
showing the challenge taking place, we also encourage them to sing 
their favourite songs from the first film.

DELIVERABLES:
1 x Dedicated YouTube Video
Instagram Stories





Inviting the selected influencers from the Icelandic Adventures 
and the one who will be championing the Advent Calendar 
Sweepstakes along with their sibling/friend to the premiere of 
Frozen II.



CONCEPT:
To activate one selected influencer for 25 days in December for 
the build up to Christmas Day in Advent Calendar Sweepstakes. 

Everyday there will be a different Frozen II themed prize that the influencer 
will announce for the sweepstakes for example; cinema tickets to see Frozen 
II, a Pop Vinyl of a Frozen II character, costumes, toys, art kits etc. 

The biggest giveaway will happen on Christmas Day where the prize will be 
tickets to Disney World.

EXECUTION:
The chosen influencer will push the news of the sweepstakes on their social 
channels and followers can enter by posting a screenshot of their best 
moments along with the hashtag #FrozenAdventuresComp. 

The official Frozen Adventures social channels will update everyday what is 
the prize for each day and encourage viewers to get the game and play to be 
in with a chance to win.

DELIVERABLES:
Instagram Stories





The millennial audience want to be a part of a cause and when 
they see influencers speak to a brands social responsibilities 
and show support for an important cause, viewers will not only 
be drawn to the brand but willing to partake in the cause 
themselves and be part of the story.

Keep the Ice Caps Frozen will be a charity activation where 
influencers will reach out to their followers and encourage them 
to share screenshots of when they get to level 30 and show 
their customisation of their Arendelle world in the game.

For every person who gets to level 30 and posts their  
screenshot, Jam City will donate £1 (up to the value of £1000) to 
an affiliated Disney Climate Change charity with content across 
all  social channels.



Footage from influencer content can be reused and distributed 
across official Frozen Adventures social channels to keep 
engagement with the audience and retain the buzz.

We will also activate an Instagram day takeover with the 
influencers that travel to Iceland and the influencer 
championing the Advent Calendar Sweepstakes to keep up the 
awareness and build retention with the players over the course 
from game launch, the movie release and Christmas.



Timeline may be modified, aligned to feedback by Jam City*



To drive hype for the release of the game and keep the players 
hooked by activating Frozen themed events with influencers 
and encouraging players to share their highlights online.

By utilising multiple social media platforms to engage with a 
wider audience and maximise interaction by showing gameplay 
throughout the influencer activations, this contributes to the 
audience’s excitement and with the direct links to Frozen 
Adventures’ social accounts, this will increase sign ups to the 
individual platforms and push retention.

By making the campaign as Frozen themed as possible by also 
including the element of singing the catchy songs, this will add 
to the element of fun and will be engaging to all.





DAILY CHECK-INS
During the campaign our account team will be on hand for daily check-ins to 
discuss key successes and opportunities. 

WEEKLY REPORTING
At the end of every week a report will be sent to Jam City, detailing 
performance metrics for that week, and outlining targets for the following 
week. 

CAMPAIGN WRAP-UP
At the end of the campaign Kairos produce a in-depth report which highlights 
the overall success of our campaign. From this we are able to give key 
recommendations for future titles, as well as an audience breakdown for any 
future campaigns. 







xxx
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