


Kairos (καιρός) is an Ancient Greek word meaning 
the right, critical, or opportune moment.

An agency born 
from creators 
for brands



Creative First
At Kairos Media we take a unique approach to our 
influencer campaigns. Rather than selecting influencers 
based purely on stats and demographics (the 
numbers), we adopt a creative-led approach to every 
campaign.

Using social listening and insights we identify the 
perfect strategy to meet an objective and develop 
creative concepts that align with this. Influencer 
selection is only conducted after the creative to ensure 
that the content is authentic to both to the brand and 
the channels distributed on - consistently driving higher 
engagement and ROI.

Our goal is to deliver more than just an advert via 
influencers, but a truly engaging story that audiences 
can empathize with.



Data Driven
Over the past four years, Kairos Media has stored campaign 
data from over 50,000 influencers; including CPC, CPM, CPA, 
CTR, post time, engagements and impressions. 

We know the perfect influencers and the not-so-perfect.

We know which ones deliver an ROI and which ones don’t.

Using our bespoke analytics software: Kairos InsightsTM,
we are able to assess influencer audience quality, engagement 
and brand-fit, but also provide unique insight for our clients 
based on:

● Real vs. Fake Follower Analysis
● Audience Demographic Information
● Verified Reach
● Influencer Brand Sentiment
● Audience Trust score



The Brief at Hand



Opportunity
An opportunity for Omi to expand brand awareness in the 
UK by collaborating with influencers that will engage a wide 
audience in to downloading and using the Omi app and try 
to match with them.

Objective
To emphasize the app’s safety and highlight it’s secure 
and the features that make it unique. 

Audience
Millennials, male and female 
Ages 18-40
UK

KPIs
Primary:
Installs (CPI)

Secondary:
Drive Awareness (CPM)



Your Campaign



CONCEPT:
Influencers will show their Omi profile to their audience and share 
their experiences using Omi. They then will state a call to action 
to their followers, asking them to download the app and see if they 
can match with them!

EXECUTION:
The content will be posted to Instagram Stories and must show the 
influencer’s profile along with a ‘swipe-up’ link to download and 
install the app to their phone.

Influencers will have creative freedom to do what they know 
is best received by their audience.

All posts will have @omi.app tagged along with #newappnewdate 
and #YourOneAndOmi

DELIVERABLES:
3 x Instagram Stories

Execution
Message: #YourOneAndOmi



Content Examples







Influencer Examples 



@emilyshak
Emily loves fashion and all things stylish, she is 
constantly giving her followers fashion tips and 
inspiration. She also loves to travel and show off her 
latest looks and what she gets up to, she will be 
perfect for the Omi campaign.

Following

Engagement 

934,000

3%

https://www.instagram.com/emilyshak/


@milesjnazaire
Rising to fame from his recurring role in popular TV 
show ‘Made in Chelsea’, Miles is also a model with a 
fun sense of humour. His followers are always eager to 
see what he’s up to next, making him perfect for the 
Omi campaign.

Following

Engagement 

114,000

7%

https://www.instagram.com/milesjnazaire/


@6kenza
Kenza is stylish, fashionable and loves all things 
beautiful including sharing daily snippets of her 
lifestyle, outfits and travelling. She is active and 
engaging with her audience, meaning she will be 
perfect for the Omi campaign.

Following

Engagement 

561,000

7.9%

https://www.instagram.com/6kenza/
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